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HAS INTERNET REALLY TURNED
EVERYTHING TOPSY-TURVY?

The Internet has become impossible to ignore in the past years. In
the article we give an argument why we may consider this network of
networks a mass medium.

Internet can be considered a mass media due to the dissemination-
qualities it has, but the “masses” it reaches out to are of a different
kind than with conventional mass media. The single most important
characteristic of Internet as a mass medium is: it has a two-way-, not
a one-way communication structure like conventional mass media, and
an equal access two-way structure at that. What this means is that two-
way is not merely a matter of multiple choice, but that the creative
initiative in large measure is left to the individual user.

Until recently mass communications researchers have overlooked
the potential of the Internet for several reasons. The Internet was de-
veloped in bits and pieces by hobbyists, students and academics. It
didn’t fit researchers’ ideas about mass media, locked, as they have
been, into models of print and broadcast media. The major constraint
on doing mass communication research into the Internet, however, has
been theoretical. Additionaly, not only have theoretical models con-
strained research, but the most basic assumptions behind researchers’
theories of mass media effects have kept them from being able to see
the Internet as a new mass medium.

Couple of years ago most of newspaper- and magazine services,
radio- and TV stations have already created Web pages to mark their
place in cyberspace until their managers determine how to make them
commercially viable. Today is not only possible to view news from the
print media and television stations online, radio stations are now pro-
viding live feeds of radio programs through real audio players and live
streams of television can also be viewed through real video players. But
it remains difficult to envision the future of traditional mass media on
the Internet –– who will be the audience, how will that audience access
the information and entertainment services, and what profit might be
made from the services?
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Credibility is another very important issue with mass media. Tra-
ditional mass media make certain claims about the veracity of their
information. The Internet makes few such claims at the moment, if
any, and it is possible that the concept of credibility will also change
as a result.

A parallel question investigates the impact of Internet communi-
cation on the audience. Mass communications researchers want to ex-
amine information-seeking and knowledge gaps as well as a range of
uses-and-gratifications-based questions concerning the audience. Since
the Internet is also being used for entertainment as well as information,
effects researchers want to know whether the Internet is a functional
equivalent of other entertainment media.

The Web presents us with a new and unprecedented data source.
It’s the click stream. This click stream is literally a log of every gesture
made by every visitor to every Website. It is a time series of microscopic
actions that can be assembled into sessions. The trajectory of actions
that led up to a purchase (of a movie on demand, for example) or to
other behavior we are interested in can be analyzed and understood. We
can be far more confident how the individual approached us, what their
intent was, and what the quality of their experience was. There is a
special kind of data warehouse (which is actually again a special kind of
a computer database), a Webhouse, which enable the user (researcher,
analyst) to gain the following goals: capture, analyze, and understand
the behavior of users clicking on the Websites. In the article we describe
the possibilities of a Webhouse in detail. We give the reasons why do
we build a Webhouse and we discuss the troubles we are faced (e. g.
anonymity of the person browsing on the Web site).
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WE STILL NEED TRADITIONAL MEDIA
IN CONTEMPORARY SOCIETY

The Internet has definitely changed the life-style of many million
of people. Conventional mass media can, due to the limited “monovo-
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